To extrapolate the concept of valuation grades to smaller bits of new potentially valuable information, we can think of valuation grades as a hierarchy of nodes, with each node representing a different level of potential value. The higher the node, the higher the potential value of the information.

When we encounter a new piece of information, we can measure it against the tiers of nodes on the valuation grade to determine its potential value. If the information is not valuable enough to meet the criteria for the lowest node, then it is discarded. Otherwise, it is assigned to the highest node that it meets the criteria for.

For example, we could have a valuation grade with the following nodes:

* **Tier 1:** Information that has the potential to revolutionize an industry or field of study.
* **Tier 2:** Information that has the potential to significantly improve existing products or services.
* **Tier 3:** Information that has the potential to moderately improve existing products or services.
* **Tier 4:** Information that has the potential to slightly improve existing products or services.
* **Tier 5:** Information that has the potential to be used to develop new products or services.

If we encounter a new piece of information about a new medical treatment that has the potential to cure a deadly disease, we would assign it to Tier 1. If we encounter a new piece of information about a new marketing strategy that has the potential to increase sales by 10%, we would assign it to Tier 2. And so on.

Once we have assigned a valuation grade to a new piece of information, we can then decide how to proceed with it. For example, we could invest in research and development to further develop the information, or we could use it to improve existing products or services.

This approach to extrapolating the concept of valuation grades to smaller bits of new potentially valuable information can be used in a variety of different domains, including:

* **Scientific research:** Scientists can use valuation grades to prioritize their research projects.
* **Product development:** Product managers can use valuation grades to prioritize new product features.
* **Marketing:** Marketers can use valuation grades to prioritize new marketing campaigns.
* **Investment:** Investors can use valuation grades to prioritize new investment opportunities.

By extrapolating the concept of valuation grades to smaller bits of new potentially valuable information, we can make better decisions about how to allocate our time, resources, and attention.